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Abstract

Social networking and collaborative online communities are enormously popular web applications. With this popularity a
growing number of SAS users are connecting and sharing content with others around the world, anytime and anywhere.
Organizations, understanding the huge potential these online communities offer their human resource needs, are using
Linkedln and sasCommunity.org to identify and manage a professional network of SAS professionals and experts. This
presentation explores the techniques used by organizations to leverage their human resource needs.

Introduction

Today 6s dnablee $AS ausers and other like-minded professionals to use powerful social networking and media
resources to connect and collaborate with others around the world. With more than 40 million professionals and a growing
number of SAS users currently using the social networking capabilities found in LinkedIn, and the multifaceted media content
and collaboration features found in sasCommunity.org provide users everywhere with access to content; learn about
upcoming events, forums and user group conferences; and discuss anything and everything related to SAS software.

Social Networking and Media

Kaplan and Haenlein define social media as a group of Internet-based applications that provide for the creation and exchange
of user-generated content. Social media integrates technology and social interaction for the creation of value. Example social
networking and media websites include:

1 Linkedin T sasCommunity.org
91 Facebook 1 Blogs.sas.com/JMP
1 YouTube 1 SAS-L

1 Blogger 1 Wikipedia.com

1 Twitter i FamilySearch

1 Myspace  Trivani International

Social network and media websites can be used for profit, friendships, or both, as illustrated in Figure 1.

Figure 1. Friends of Friends of Friends
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The SAS Global Forum (SGF) website uses social media to advantage, shown in Figure 2.
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HOME = OVERVIEW REGISTRATION PROGRAM ADJUNCT PROGRAM CALL FOR PAPERS CONTACT US

SAS Global Forum, the premier event for SAS® professionals worldwide, is the
one conference you can't afford to miss! 3 Days Till The Call For Papers Ends

Call for Papers - Time is running out!

The call for papers is open through Monday, Oct. 25. Don't miss this opportunity to be recognized
among SAS experts from around the world and share best practices that will help others leam innovative
ways to apply SAS. Submit your paper abstract today!

Paper presentations are the ultimate way to share ideas and gain recognition for your expertise among
fellow SAS professionals. Plus, you'll help create a dialogue with your peers and colleagues — a practice
that has distinguished the SAS ity and attendees of SAS Global Forum for decades. Click here

for more information >>

QUICK LINKS

Who comes to SAS Global Forum?

Well, we don't know who will be there yet, but we do know we have paper submissions from 20 countries

so far. The submitters cover the globe, from Scandinavia to Australia, from China to the UK.
Future Conferences

Online Proceedings

Previous Conferences

SAS Global Users Group
Make your casel

Show your managers why SAS Global Forum 2011 is the one conference you can' afford to miss.
Download the PDF here.
LU in BCY §

Figure 2. SAS Global Forum (SGF) 2011 website

LinkedIn Social Networking

LinkedIn is a powerful, and free, contact and relationship management application boasting a network of more than 40 million
professionals worldwide. After joining LinkedIn and creating an online identity (profile), users can stay informed, exchange
information and ideas, and explore opportunities with like-minded individuals. Yo u 6 | | al s accessea daebtbrneof t o
groups sharing a common experience, interest, affiliation or goal, as illustrated in Figure 3.

Build your network (why?)

Find contacts who are already on LinkedIn

Web email contacts

Check your address book to find contacts who are on Linkedin

(O£ Windows Live Hotrmal @ Grail () Other
0 ¥rsHOO! 0OAOL &+
Username:  Charlie.Shipp @gmail.com
Password:
Upload Contacts
B} Address book contacts Eind

Outlook, Apple Mail, etc.

Current & past colleagues Eind

Trivani, Starcom Microsystems, efc.

\' Former classmates Eind

Universty of Utah, Brigham Young University, etc

Your connections | Their connections ! ‘Your network

@5700+ (@ 63,200+

Figure 3. Building Your Professional Network with LinkedIn
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Sample LinkedIn profiles are shown in Figure 4 and 5.

Charlie Shipp (1)
member at Advisory Board, sasCommunity.org
Greater Los Angeles Area | Computer Software

Current ¢ Consultant at JUP 2 Consulting, Inc.
+ member at Advisory Board, sasCommunity.org

Education e University of Utah
o Brigham Young University

Public Profile http:/fmww_linkedin.com/pub/charlie-shipp/11/70/0

Figure 4. Sample LinkedIn Profile

Kirk Paul Lafler ()
Senior Consultant, Trainer and Author at Software Intelligence Corporation
Greater San Diego Area | Information Technology and Senvices

Current * Senior SAS® Consultant, Trainer and Author at Software
Intelligence Corporation

Past e Contributing Editor at Enterprise Systems Journal
e Senior SAS Consultant at Amex - Phoenix
e Systems Analyst, Systems Tester and Technical Writer at

Management Analysis Consultants (MAC)
seeall..

Education e University of Miami - School of Business
e The George Washington University
o University of Miami - School of Business

Connections 413 connections
Websites o sasCommunity.org
e SQL Planet
e \Wapedia
Public Profile http://www_linkedin.com/in/kirkpaullafler

Figure 5. Sample LinkedIn Profile

Your professional use of social networks extends from business to personal networks. sasCommunity.org acts as the hub for
SAS, SGF, JMP, LinkedIn, and SAS-L activities when identifying the top SAS-related websites, as shown in Figure 6.
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Church ' Sports/ Business
/ beliefs hobbies professional

SGF /

sasCommunity Tecionals

.org (wiki)

Figure 6. sasCommunity.org and the Hub of SAS-related Activities

As illustrated in Figure 7, there is overlap between the professional and personal websites available to Internet users.

Once again, there is overlap.

Figure 7. The overlap between professional and personal websites
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Figure 8 illustrates leading SAS-related social networks within the social media framework.

Linked ).

Figure 8. Social Networks within Social Media

The sasCommunity.org Main Page

To get the most from sasCommunity as well as the numerous features within, youdl Il want t o HedMairome f al
Page, shown in Figure 9. The Main Page is the primary interface that users see as they access and interact with
sasCommunity.org. The first thing you will notice about the main page, besides the beautiful graphics, is that it is organized

into a number of parts: 1) on the left side is a grouping of hyperlinked keywords related to the main menu, page activity,

getting started, search, and toolbox; 2) at the very top-right are two hyperlinks, Log in and Create account; 3) at the top are a

grouping of special tabs related to articles, discussions, view source, and history; 4) in the body portion are the Blogger s 6
Corner and Forums; and 5) at the bottom of the body portion are a number of icons related to joining sasCommunity, getting

involved, Sasopedia, events and user groups.

2 Login/creste account

page || discussion | view source history |
Main Page
Welcome to sasCommunity.org [
sasCommunity.org A collaborative online community for SAS® users worldwide. —h
4 sasCommunity.org is an ongoing global community effort—created by SAS users for SAS users. This site is a place to find answers, share technical For daily SAS Tips, Web
sear
= knowledge, collaborate on ideas and connect with others in the worldwide SAS Community. Get started now by creating a UserD. & updates & more.
“avgalE sasCommunity Tip of the Day
= MainPage
= Sasopedia
® PopularLinks ‘When you need to create a data set but need to take care only to avoid data sets that already exist, use _DATA_. For example:
= Blogs
= Help B S R B o T T e T T DX T
" ! Proc Format CNTLOUT= _DATA_ ;
contribute ~ ! run; S
= WheretoStart DD
= Login/CreateID
= Create sn Aticle or
= Uploadfile
m Ruscitotiosngets || 5000000005000 e e e et et e e

| Proc Sort OUT= _DATA_ ;
by ~something~ ;
= Connectwith Users | run;
= ContactUs

connect

toolbo:
oolbox ..seealso @ Submitied by Peter Crawford. Contact me at my Discussion Page.
What links here

Relsted changes
Specisl psges
Printsble version
Permanent link

Feel free to comment on this tip.

Figure 9. sasCommunity.org Front Page
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Joining sasCommunity i Creating an Account

At some point during your online experience, and particularly before you are permitted to contribute to sasCommunity, you will

need to create an account. To create an account you will need to click the filogin/cr e at e a lypedinkrotated at the

top-right of the Main Page. This will automatically display the Log in / create account special page, see Figure 10. Click the
fCreate an accounto hyperl ink to proceed. Th eautomdicallydisplay. cr eate account p

special page

Log in / create account

Login
Don't have a login? Create an account.
You must have cookies enabled to log in to sasCommunity.

Username: |

Password:
[ Remember my login on this computer (

[ Log in ][ E-mail password ] ?
w“ annphe. WM"-‘W«VW\‘“ rvm .

Figure 10. Log in / create account special page

With the Create account page displayed, you are now ready to enter a unique Username, password, E-mail address, and
optional Real name. Once this information is entered, click the Create account button, see Figure 11. Note: Although an e-
mail address is required to be entered, an entry for Real name is optional and can be left blank. A password is your secret
sequence of typed characters and is required for accessing your account. Anyone who knows your password can sign on to
your account and could potentially cause a world of havoc such as deleting mail messages, sending bogus messages that
look like they are coming from you, post messages on public forums that appear to be coming from you, and so on. Also,
dono6t ¢ hpassveorl that is too obvious or too easy to guess. Because a password is so important, you should really
select one with the utmost care.

Log in / create account &

Create account
Already have an account? Log in.

Usemame: MyUsemame

Password: [

Real name *: Kirk Paul Lafler and Charles|

[ Remember my login on this computer

Create account

* Email address is required.
* Real name (optional): if you choose to provide it this will be used for giving you attribution for your work

SR aatT SRV N ¥ S AW ACT
Figure 11. Create account page

Retype password: [
E-mail *: |SICorporation@cs.com ;

If your account is successfully created, a special Welcome message will display indicating that your account has been
created, see Figure 12. You can then click the Return to Main Page hyperlink to display the Main Page.

special page

Login successful

L

A confirmation code was sent to your e-mail address. This code is not required to log in, but you will need to provide it before enabling any
e-mail-based features in the wiki.

Welcome, MyUsername!

Your account has been created. Don't forget to change your sasCommunity preferences.

Return to Main Page.

ST G W PSPt N Sl = NI Ny
Figure 12. Your account has been created page
As part of the verification process, an e-mail containing a confirmation code is automatically sent to the e-mail address you

provided during the account creation process. Before you can activate e-mail activities on sasCommunity you will need to
open the link displayed in the e-mail by clicking the listed hyperlink, see Figure 13.
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Subject: sasCommunity e-mail address confirmation
Date: Tue, 7 Aug 2007 4:58 EST
From: &%wehmaster@sascommunitv.orq
To: &Mstemame <SICorpaoration@cs.com:

Someone, probably you from IP address 114.1.111. , has registered an
account "MyUsernamwe” with this e-mail address on sasComounity. ’
To confirm that this account really does belong to you and activate

e-mail features on sasCommunity, open this link in your browser:

http://vwuw.sascommunity.org/wiki/Special:Confirmenmail/al64ed234£283814cS56cdds 4achb194;

If this is *not?* you, don't follow the link. This confirmation code
will expire at 09:58, 14 August 2007.

ol ~“‘m\uu-’”"‘~~ UG N sl sl f

Figure 13. Confirmation E-mail message

After clicking the hyperlink displayed in the e-mail, a confirmation page will automatically display indicating that the account
belongs to you. As soon as this confirmation page displays sasCommunity e-mail features will be enabled, see Figure 14.

special page 3
1
Confirm E-mail address 4»

Your e-mail address has now been confirmed.

Al g s f

Figure 14. Confirm E-mail address page

Bl ogger 6s Corner

Bl oggerdés Corner displayefankdstbyofSABIl egerer aopui claes access B
Page by clicking the iBlogsokeyword hyperlink under the Main Menu category. Or, click the hyperlink, Visit Bloggers' Corner

to see what your sasCommunity.org colleagues are blogging about..., located inthe Bl ogger 6s Corner sectio
Page. Once clicked, the Bl oggweals.s Corner page appears, see Fi

sasCommunity.org Home

sasCommunity.org Planet

|August1o, 2010

The SAS Dummy— Talking in my sleep
August 10, 2010 12:20 PM

[SRIEY

sasCommunity.org

I've completed my first day of teaching 2 twe s s 2. [min Sydney, Australia...but my biological clock is still tuned into Cary, North [C
Carolina time. | woke up at 1 a.m. may s Gven umgh 1 tried to convinos my body that it was stilltime for sieep, my body remained convinosd that it was midday,

and thus refused to comply. =

sasCommunity.org Planet is
2 coliection of weblog entries
by members of the SAS

2 < community.
The Princess of Science — ?an0' M W' ANLIKNMAN AN
August 10, 2010 07:59 AM Nominate blog additions by
emailing the feed address to
ANWOBA” 1MATY, 0 YA NSO APOY -1 [TY 2907 F2 0YA 0T XD By PO KN 1YY PG AD 0ODY) [TADL.0HG T3 20D KK TWH (% 11N 0 93) for KeI) webmaster@sasCommunity.org

DAY 71 990 07 D311 73K Y3X 7193 T W LAIGAD 0IYD PK LIDF HY MIAT N1 BIMA Sy WYY T 7 0% MnA 7 Tw 930 nnax [...]
Contributors' Blogs

2 Avocet Solutions.

) Becoming a SAS
Programmer in Pharmaceutical
) Data Steps.

2 JMP Biog

- 1 Jared Prins Blog

3 Jurassic SAS in the BI/EBI
World

August 09,2010 3 Key Happenings at
support.sas.com

) NOTE: The blog of RTSLeu
3 Open Mic

iy

SAS Progr ing — VARIMAX ionof PLS
August 10, 2010 01:19 AM

iy

Open Mic —Reach for the stars
August 09, 2010 06:05 PM

D Quatch
) SAS Global Forum

Figure1l5. Bl ogger 6s Corner page

Page 7



Accessing a blog is as easy as point-and-click. For example, click f/SAS Global Forumofrom the list of Contributors Blogs in

the right panel to display the blog for SAS Global Forum, see Figure 16. Once the blog is accessed (and you are logged in),

you will be able to participatei n t he di scussion associat edswiusisi ohé&t thbodobgnte
the page.

Blogs | SAS Global Forum

Thursday, July 15. 2010 ABOUT THIS BLOG

The Neon Sign is On / Call for Papers Open Welcome to the SAS Global Forum
% blog. Peek behind the scenes to find
Supporting SAS Global Forum is a year-round effort, but for me, the omgwhats gwl‘g i me"pre. '
opening of the Call for Papers is basically the start of the upcoming conference planning to on-site
conference. The section chairs have been selected, and they've coverage and post-conference wrap-
posted what they are looking for in their sections ups, we'll cover it allin writing and on
video.

You'll need to submit your abstract and a working draft of your
proposed paper or poster by following a simple submission process
And there's a helpful FAQ that's worth reading. The deadline for

SAS Global Forum 2010 will be held
April 11 - 14, 2010 in Seattle, WA.

i—‘ ‘ contributed submission abstracts and working drafts is Monday,

% Y October 25, 2010 CALENDAR

Last year we had over 500 submissions. Why submit a paper? There are benefits to you, your & August 10
organization, and the SAS community itself. Plus, your boss is more likely to send you to the MON TUE WED THU FRI SAT SUN
conference if your paper gets accepted. Right? 1

Why not put the conference dates on your calendar now? It's Monday (yes, Monday) April 4 — 20 S RSN RO

Thursday April 7, 2011, at Caesars Palace, Las Vegas, Nevada 9 10 11 12 13 14 15
16 17 18 19 20 21 22

)] Arackhiacks (0) 23 24 25 26 2728 29

Posted by Michael H. Smith in Pre-conference Planning at 14:34 | Comments

Defined tags for this entry: C.

Monday, June 14. 2010 QUICKSEARCH
« o1
WITWIWW “SGF?

Need a translation? Here you go: What In The World Is Wrong

/‘ With *SGF?” ARCHIVES

Figure 16. SAS Global Forum Blog page

To post a comment to the blog posting, ¢ | i @Colnmentbhgpertink (and log into your account) located at the top of the blog
page. With the Comment page displayed, you will be able to view and post a response (or comment) to the blog message,
see Figure 17.

Add Comment

Name

Email

Homepage
In reply to  [Top level ] =
Comment 2

Enclosing asterisks marks text as bold (*word*), underscore are made via
_word_.

Standard emoticons like :-) and :-) are converted to images.

E-Mail addresses will not be displayed and will only be used for E-Mail
notifications

To prevent automated Bots from commentspamming, please enter the
string you see in the image below in the appropriate input box. Your
comment will only be submitted if the strings match. Please ensure that
your browser supports and accepts cookies, or your comment cannot be
verified correctly.

9 ) Enter the string from the spam-
prevention image above:

[C1Remember Information?
[0 Subscribe to this entrv

Figure 17. SAS Global Forum comment page
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Exploring Popular Links
sasCommunity.org provides a number of popular links for users to accessand e x pl or e . Pof@dlar lcinksot hkee yfwo r d
from the hyperlinks located at the left of the main page to display the Popular Links page, see Figure 18. This listing of

popular links is organized as a collection of frequently accessed pages for ease of use.

Figure 18. Popular Links page

Exploring Upcoming Events
SAS users have a convenient way to find out about upcoming events including user group meetings, conferences, training

classes, webcasts, and other interesting events relevant to the user community. Click the fEventsokeyword hyperlink under
the Main Menu category to display the Events page, see Figure 19.

Figure 19. Events page
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