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Abstract 
Social networking and collaborative online communities are enormously popular web applications.  With this popularity a 
growing number of SAS users are connecting and sharing content with others around the world, anytime and anywhere. 
Organizations, understanding the huge potential these online communities offer their human resource needs, are using 
LinkedIn and sasCommunity.org to identify and manage a professional network of SAS professionals and experts.  This 
presentation explores the techniques used by organizations to leverage their human resource needs. 
 

Introduction 
Todayôs Internet enables SAS users and other like-minded professionals to use powerful social networking and media 
resources to connect and collaborate with others around the world.  With more than 40 million professionals and a growing 
number of SAS users currently using the social networking capabilities found in LinkedIn, and the multifaceted media content 
and collaboration features found in sasCommunity.org provide users everywhere with access to content; learn about 
upcoming events, forums and user group conferences; and discuss anything and everything related to SAS software. 
 

Social Networking and Media 
Kaplan and Haenlein define social media as a group of Internet-based applications that provide for the creation and exchange 
of user-generated content. Social media integrates technology and social interaction for the creation of value.  Example social 
networking and media websites include: 
 

¶ LinkedIn ¶ sasCommunity.org 

¶ Facebook ¶ Blogs.sas.com/JMP 

¶ YouTube ¶ SAS-L 

¶ Blogger ¶ Wikipedia.com 

¶ Twitter ¶ FamilySearch 

¶ Myspace ¶ Trivani International 
 
 
Social network and media websites can be used for profit, friendships, or both, as illustrated in Figure 1. 
 

 
 

Figure 1. Friends of Friends of Friends 
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The SAS Global Forum (SGF) website uses social media to advantage, shown in Figure 2. 
 

 
 

Figure 2.  SAS Global Forum (SGF) 2011 website 
 
 

LinkedIn Social Networking 
LinkedIn is a powerful, and free, contact and relationship management application boasting a network of more than 40 million 
professionals worldwide. After joining LinkedIn and creating an online identity (profile), users can stay informed, exchange 
information and ideas, and explore opportunities with like-minded individuals. Youôll also be able to access a directory of 
groups sharing a common experience, interest, affiliation or goal, as illustrated in Figure 3. 
 

 
 

Figure 3. Building Your Professional Network with LinkedIn 
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Sample LinkedIn profiles are shown in Figure 4 and 5. 
 

 
 

Figure 4. Sample LinkedIn Profile 

 
 

 
Figure 5. Sample LinkedIn Profile 

 
 
Your professional use of social networks extends from business to personal networks. sasCommunity.org acts as the hub for 
SAS, SGF, JMP, LinkedIn, and SAS-L activities when identifying the top SAS-related websites, as shown in Figure 6. 
 
 
 
 
 
 
 



 Page 4 

 
 

Figure 6. sasCommunity.org and the Hub of SAS-related Activities 
 
 
As illustrated in Figure 7, there is overlap between the professional and personal websites available to Internet users. 
 

 
 

Figure 7. The overlap between professional and personal websites 
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Figure 8 illustrates leading SAS-related social networks within the social media framework. 
 

 
 

Figure 8. Social Networks within Social Media 
 
 
 

The sasCommunity.org Main Page 
To get the most from sasCommunity as well as the numerous features within, youôll want to become familiar with the Main 
Page, shown in Figure 9. The Main Page is the primary interface that users see as they access and interact with 
sasCommunity.org. The first thing you will notice about the main page, besides the beautiful graphics, is that it is organized 
into a number of parts: 1) on the left side is a grouping of hyperlinked keywords related to the main menu, page activity, 
getting started, search, and toolbox; 2) at the very top-right are two hyperlinks, Log in and Create account; 3) at the top are a 
grouping of special tabs related to articles, discussions, view source, and history; 4) in the body portion are the Bloggersô 
Corner and Forums; and 5) at the bottom of the body portion are a number of icons related to joining sasCommunity, getting 
involved, Sasopedia, events and user groups. 

 

 
Figure 9. sasCommunity.org Front Page 
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Joining sasCommunity ï Creating an Account 
At some point during your online experience, and particularly before you are permitted to contribute to sasCommunity, you will 

need to create an account. To create an account you will need to click the ñlog in / create accountò hyperlink located at the 
top-right of the Main Page. This will automatically display the Log in / create account special page, see Figure 10. Click the 

ñCreate an accountò hyperlink to proceed. The Log in / create account page will automatically display. 
 

 
Figure 10. Log in / create account special page 

 
With the Create account page displayed, you are now ready to enter a unique Username, password, E-mail address, and 

optional Real name. Once this information is entered, click the Create account button, see Figure 11. Note: Although an e-
mail address is required to be entered, an entry for Real name is optional and can be left blank. A password is your secret 
sequence of typed characters and is required for accessing your account. Anyone who knows your password can sign on to 
your account and could potentially cause a world of havoc such as deleting mail messages, sending bogus messages that 
look like they are coming from you, post messages on public forums that appear to be coming from you, and so on. Also, 
donôt choose a password that is too obvious or too easy to guess. Because a password is so important, you should really 
select one with the utmost care. 
 

 
Figure 11. Create account page 

 
If your account is successfully created, a special Welcome message will display indicating that your account has been 

created, see Figure 12. You can then click the Return to Main Page hyperlink to display the Main Page. 
 

 
Figure 12. Your account has been created page 

 
As part of the verification process, an e-mail containing a confirmation code is automatically sent to the e-mail address you 
provided during the account creation process. Before you can activate e-mail activities on sasCommunity you will need to 
open the link displayed in the e-mail by clicking the listed hyperlink, see Figure 13. 
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Figure 13. Confirmation E-mail message 

 
After clicking the hyperlink displayed in the e-mail, a confirmation page will automatically display indicating that the account 
belongs to you. As soon as this confirmation page displays sasCommunity e-mail features will be enabled, see Figure 14. 
 

 
Figure 14. Confirm E-mail address page 

 
 
 

Bloggerôs Corner 
Bloggerôs Corner displays a list of Blogs or articles defined by SAS users. You can access Bloggerôs Corner from the Main 

Page by clicking the ñBlogsò keyword hyperlink under the Main Menu category. Or, click the hyperlink, Visit Bloggers' Corner 
to see what your sasCommunity.org colleagues are blogging about..., located in the Bloggerôs Corner section of the Main 
Page. Once clicked, the Bloggerôs Corner page appears, see Figure 15. 
 

 
 

Figure 15. Bloggerôs Corner page 

 
 



 Page 8 

Accessing a blog is as easy as point-and-click. For example, click ñSAS Global Forumò from the list of Contributors Blogs in 
the right panel to display the blog for SAS Global Forum, see Figure 16. Once the blog is accessed (and you are logged in), 
you will be able to participate in the discussion associated with that blog by clicking the ódiscussionô tab located at the top of 
the page. 
 

 
 

Figure 16. SAS Global Forum Blog page 

 
To post a comment to the blog posting, click the óCommentô hyperlink (and log into your account) located at the top of the blog 
page. With the Comment page displayed, you will be able to view and post a response (or comment) to the blog message, 
see Figure 17. 
 

 
 

Figure 17. SAS Global Forum comment page 

 
 
 



 Page 9 

Exploring Popular Links 
sasCommunity.org provides a number of popular links for users to access and explore.  Click the ñPopular Linksò keyword 
from the hyperlinks located at the left of the main page to display the Popular Links page, see Figure 18. This listing of 
popular links is organized as a collection of frequently accessed pages for ease of use. 
 

 
 

Figure 18. Popular Links page 

 
 

Exploring Upcoming Events 
SAS users have a convenient way to find out about upcoming events including user group meetings, conferences, training 

classes, webcasts, and other interesting events relevant to the user community. Click the ñEventsò keyword hyperlink under 
the Main Menu category to display the Events page, see Figure 19. 
 

 
 

Figure 19. Events page 

 
 
 
 
 


